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	Catalog Description (40 Word Limit): 
	Designed as a capstone class for both Management and

	Marketing majors.  Areas of concentration will include current topics in business, job seeking and

	keeping skills, organizational politics and diplomacy, and an in depth examination of management/

	marketing concepts.
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2
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3
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	Major Course Segment

	Hours
	Learning Outcomes

	
	
	The student will be able to:



	Current Events in Business
	
2
	Demonstrate an understanding of the importance of staying abreast of current changes in the business environment.

	
	
	

	Job Seeking Skills
	
3
	Recognize the importance of cover letters, résumés, and interviewing in finding and obtaining a job.

	
	
	

	Job Success Skills
	
2
	Identify and implement those skills that lead to success in a profession.

	
	
	

	Organizational Politics and Diplomacy
	
3
	Demonstrate an understanding of organizational policies and the importance of diplomacy in dealing with team members and associates.

	
	
	

	Examination of Management/Marketing Concepts
	
3
	Demonstrate an understanding of how various business concepts integrate with each other as they contribute to individual and organizational success.

	
	
	

	Quantitative Analysis
	
2
	Perform quantitative analyses using spreadsheet software.


Course Outcomes:  At the successful completion of this course, students will be able to:

· Develop a professional résumé and cover letter using word processing software.
· Perform quantitative business analyses using spreadsheet software.
· Understand fundamental concepts and terminology associated with management or marketing.
