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Covers the practical application of retailing as it affects farm business supplies by divisions merchandising, sales, promotion, personnel control 

and operation.
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Retail Management:  A Strategic Approach

The student will be able to:

Organization of the Retail Business 10

Examine and discuss the essential steps of 

organization.  Review such topics as researching the 

proposed market area, labor needs and availability, 

demand for the products, property availability, 

transportation and government clearances.

MAJOR COURSE SEGMENT LEARNING OUTCOMESHOURS

Name different types of advertising along with costs 

of each and appropriate type.

Kinds of Advertising

Product Promotion

Customer Relations

Employing Personnel 4
Create a chain of command along with job 

descriptions and applications for employment.

Markups and Markdowns 3 Relate price changes to retail business.

Kinds of Advertising 4

Pricing Merchandise 3
Discuss the different costs which must be recovered 

to determine prices attached to products.
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* Course Outcomes will be used in the Assessment Software for Outcomes Assessment. Limit to 3 - 5.

Product Promotion 4

Discuss the need for product promotions especially 

in new product areas.  Create a promotion and make 

a presentation.

COURSE OUTCOMES* At the successful completion of this course, students will be able to:

Insert New Line Above this Line

30

Customer Relations 2
Explain how to keep the customer satisfied along 

with handling complaints and warranty problems.


