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This course is a study of how an organization develops and uses its website, e-mail, wireless communication and social media efforts as
part of an effective integrated marketing communication strategy.
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Understanding e-business terminology 2
Defining an e-business idea 2
Creating an e-business plan 3
Getting your e-business started 3
Operating your e-business 3
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Web fundamentals and HTML 3
Social media 6
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MAJOR COURSE SEGMENT HOURS LEARNING OUTCOMES
The student will be able to:
1. Explain basic e-business terminology.
2. Describe the Internet and World Wide Web.
3. Discuss the role of e-business in the global
Understanding e-business 2 economy.

4. Relate e-business advantages and disadvantages.
5. Explain e-business value chains and value
activities.

6. Identify e-business models.




Defining an e-business idea

. Identify entrepreneurial abilities.

. Describe the entrepreneurial process.

. Discuss the factors affecting e-business success.
. Identify ways to exploit e-business advantages.
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Creating an e-business plan

1. Organize a business plan.

2. Produce an executive summary.

3. Complete a mission statement.

4. Produce a marketplace analysis.

5. Complete operational, financial, and management
plans.

6. Compare the legal forms of business.

7. Describe e-business partnerships.

Getting your e-business started

1. Describe financing issues associated with an e-
business startup.

2. Discuss the role of informal investors in an e-
business startup.

3. Identify issues important to venture capital
investors.

4. Relate your e-business idea to investors.

5. Discuss the advantages and disadvantages of
business incubators.

Operating your e-business

1. Describe operational challenges for a startup e-
business.

2. Define legal, office space, and human resources
issues.

3. Discuss electronic payment issues.

4. Explain front-end and back-end e-business
systems.

5. Identify e-business technologies and technology
providers.

6. Discuss the benefits of outsourcing e-business
operations.

Marketing your e-business

. Describe the marketing mix.

. Explain the importance of branding.

. Describe primary and secondary market research.
. Produce a marketing plan.

. Identify marketing tools.
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Taking advantage of affiliate marketing

1. Define affiliate marketing.

2. Explain how affiliate marketing programs function
as a marketing tool.

3. Discuss how affiliate programs can serve as a
revenue source.

4. Relate the elements of an affiliate agreement.

5. Describe affiliate tracking systems and affiliate
management networks.

6. Identify affiliate marketing risks and challenges.

Designing your web site

1. Explain the web site planning process.

2. Relate web site organization.

3. Compare useful and attractive Web Pages.
4. Describe advantages and disadvantages of
outsourcing Web design.




Understanding web technologies

1. Identify web site and Web page development
tools.

2. Explain the importance of web site testing.

3. Define web site benchmarking.

4. Describe ways to measure web site ROl using Web
analytics.

5. Identify Web analytics software and service
vendors.

Securing your e-business

1. Describe the risk-management process.

2. Describe business continuity planning.

3. Discuss the importance of business records
management.

4. Describe security risks and remedies associated
with networks and web sites.

5. Discuss the value of a security audit and network
penetration testing.

Web fundamentals and HTML

1. Relate the basic principles of Web documents.

2. Complete an HTML document, tags, and hypertext
links.

3. Describe absolute and relative pathnames.

Social media

1. Identify the various social media options.

2. Determine how social media can be incorporated
into an integrated marketing communications
program.

3. Discuss how to create a revenue stream from a
firm's social media presence.
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Outcomes*

At the successful completion of this course, students will be able to:

Course Outcome 1

Explain basic e-marketing and social media terminology.

Course Outcome 2

Describe the inherent security issues that must be addressed when operating an e-business.

Course Outcome 3

Produce an effective business plan for an e-business concept.

Course Outcome 4

Discuss the basic elements of HTML mark-up language.

Primary Laker Learning Competency Creative Thinking & Problem Solving: Students think creatively to solve problems.

Secondary Laker Learning
Competency

Critical Thinking: Students connect knowledge from various disciplines to formulate logical conclusions.

*Course and program outcomes will be used in the software for outcomes assessment and should include at least 1 primary and 1 secondary Laker Learning Competency.

Limit to 3-5.




